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Abstract 

This deliverable describes the D5.2 Project Website for the Micro-credentials for Higher 
Education systems of Georgia and Armenia: South Caucasus lighthouse project (MICRO-GEAR) 
funded by European Commission ERASMUS+ Programme. The deliverable is related to Work 
Package 5 Task 2. 
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Executive Summary 
 

For the success and effectiveness of MICRO-GEAR project's communication and dissemination 

endeavors, several key requisites come into play. Among these, the development and 

establishment of a distinct brand identity play a crucial role. Additionally, the utilization of 

appropriate communication tools and channels, tailored to meet the project's requirements 

and the interests of its target audiences, is essential throughout the project's duration. 

The comprehensive initial communication package of MICRO-GEAR, encompasses various 

elements including project branding and graphic identity, website as well as social media 

channels, particularly Facebook and LinkedIn accounts. These components are carefully 

designed and developed to guarantee an unified and influential approach to project 

communication. 

It's imperative to note that the entire communication package, along with internal working 

document templates, will undergo continuous updates and enhancements. This process 

ensures that the communication strategy remains in contact with the evolving dynamics of 

the MICRO-GEAR project, thereby optimizing its efficiency over time. Effective communication 

stands as a cornerstone of the project's success, underscoring the indispensability of a well-

structured communication plan and adept management strategies. 
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1. Introduction 
 

This deliverable summarizes output of the MICRO-GEAR Work Package 5, Task 2 deliverable 
D5.2 Project website. 

The first step taken towards the design of an unique image of the MICRO-GEAR project, has 
been the choice of the project logo and overall brand identity. It included the graphic logo 
which will be used to produce presentations, social media and communication materials to 
generate visually enhanced and high impact communication via multiple channels used by the 
project. 

It was agreed to have an official web page of the project: https://microgear.org/ 

LinkedIn account : https://www.linkedin.com/company/MICRO-GEAR/ 

Facebook account: https://www.facebook.com/MicroGeArProject/ 

 

  

https://microgear.org/
https://www.linkedin.com/company/micro-gear/
https://www.facebook.com/MicroGeArProject/
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2. Visual identity 

A visual identity has been crafted for the project, aiming to establish a distinct and unified 

brand across all communication channels. This identity not only ensures consistency but also 

highlights the project's core philosophy and objectives. 

 

2.1 Project Logo 

The logo for the MICRO-GEAR project has been chosen by the project partners. A survey was 

created in StrawPoll and partners voted for the desired logo. There was a reasonable deadline 

set for the voting period and four possible logo designs were offered. It was revealed that 

version 4 got the most votes. The logo has been designed by the designer and represents the 

idea behind the MICRO-GEAR project. 

 

Figure 2.1 Initial Logo versions of the MICRO-GEAR project 

 

 

Figure 2.2 Official logo of MICRO-GEAR project 
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3. Project website 

The project website aims to provide comprehensive information about MICRO-GEAR project 
in a clear and concise manner as well as to inform the public about the progress and status of 
the project. The website is publically accessible at: https://microgear.org/. 
Each of the partners within the consortium contribute with material. The language used to 
communicate on the web page is English. 

 

 
 

Figure 3.1 Home page of MICRO-GEAR website 

 

3.1 Site structure 

The homepage contains a navigation bar. This navigation bar includes links to various sections 
or pages of the website, providing easy access to different content areas such as: 

 Project Vision 
 Work Packages 
 Deliverables 
 Partners 
 Meetings 
 News 
 Dissemination Material 
 Contact 

 

  

https://microgear.org/
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Figure 3.2 Project vision section of MICRO-GEAR website 

 

 

Figure 3.3 Work packages section of MICRO-GEAR website 
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Figure 3.4 Deliverables section of MICRO-GEAR website 

Under the "Partners" section, all partners within the consortium are listed, and visitors can 
access their respective webpages for more detailed information 

 

Figure 3.5 Partners section of MICRO-GEAR website 
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Figure 3.6 Meeting section of MICRO-GEAR website 

 

 

Figure 3.7 News section of MICRO-GEAR website 
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Figure 3.8 Contact section of MICRO-GEAR website 
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4. Project LinkedIn Account 

The project LinkedIn account https://www.linkedin.com/company/MICRO-GEAR/ has been 

successfully created to enhance networking, share project updates, and engage with 

stakeholders interested in our work. 

 

Figure 4.1 MICRO-GEAR Project LinkedIn account 

 

  

https://www.linkedin.com/company/micro-gear/
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5. Project Facebook Account 

The project Facebook account https://www.facebook.com/MicroGeArProject/ was created to 

foster community engagement, share project updates, and connect with interested 

individuals on a widely used social media platform. 

 

 

Figure 5.1 MICRO-GEAR Project Facebook account 

 

  

https://www.facebook.com/MicroGeArProject/
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6. Project Power Point template 

The project PowerPoint template with the logo was created to provide a professional visual 

representation of the project's identity. It serves as a tool for presenting project information, 

progress, and outcomes to stakeholders, partners, and other interested parties in a clear and 

visually appealing manner. In order to ensure widespread project recognition at conferences, 

workshops and other dissemination events, the following templates have been prepared that 

reflect the visual style of the logo. EU flag graphic and the project logo are displayed on all 

templates. 

 

Figure 6.1 MICRO-GEAR Project Power point template 
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7. Conclusions 

This document provides an overview of the design for the MICRO-GEAR project's logo, 

website, special media and power point presentation template. Effective usage of these 

communication and dissemination channels and tools are essential for the success of the 

project and will contribute towards further modernization and improving responsiveness of 

the system of Higher Education in Georgia and Armenia. 
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